[image: image1.jpg]



Training Outline


‘You’ve got 30 seconds’ – The Essential Guide to Writing & Producing Radio Ads
	Training Title & Status

‘You’ve got 30 seconds’- The Essential Guide to Writing and Producing Radio Ads

	Training Aim:

To provide participants with a lively, practical, ‘hands-on’ approach to writing and producing radio ads.



	Training Duration:

1 day 

	Training Content : 

Part 1     -     ‘I love that ad’

Part 2     -     ‘The Copywriter & The Client

Part 3     -     ‘Role-play’

Part 4     -     ‘The importance of being……a Voice Over Artist

Part 5     -     ‘’Creative Brainstorming thru Word Association’

Part 6     -      ‘The Blank Page’

Part 7     -      ‘Radio Scriptwriting – Beyond Commercials’

	Training Method : 

Interactive training style with trainer and participants, with excellent combination of theory and practice, materials tailored to meet needs of Independent Radio Sector

	Target Trainee Profile:

All Sales Staff



	Trainer(s) : 

Jonathan Earl – B2B Communications



	Training Location and Facilities : 

Courses run in Dublin and also in regional locations depending on demand, typically where possible Board Rooms of Network Member organisations are being utilised

	Assessment and Certification:

Certification for this programme will be decided upon over the coming months  and will form part of the NCI or FETAC Certification process
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